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Giselle Bernard
Publisher/Owner

PUBLISHER’S NOTE

Wow! December is here already?  I am sure you will all 
agree with me that it has been a hell of a year.  In thought, 
while writing this note, I realized just how fortunate I 
have been throughout this year.   While there are so many 
small businesses out there struggling to stay afloat, and 
some who have had to close their doors, I have survived.  
In being a small business owner, it is all about day to day 
survival at times.  We learn to survive the up’s and downs 
from previous experiences.  However, surviving the 
COVID-19 Pandemic has been horrific for us all.  There 
was no previous experience from which to learn.  

There are businesses out there still struggling to stay afloat.  
Can you imagine a family owned company, struggling to 
survive, worrying about what would happen if they had 

 713-463-7663
Young@acadian-companies.com  |  www.acadian-companies.com
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Association of Texas

• Insurance Claim
and Guidance
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ROOFING      ARCHITECTURAL METAL
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to shut the doors?  I am pretty sure they will not find they 
could support the entire family on Government assistance.    
What is my point here?  The large corporations manage 
to survive by cutting expenses, shutting down branches of 
the company and furloughing employees.  They cut the fat.   
Most small business owners operate on a leaner budget 
and are hit much harder in times of crisis.  My point?   
Let us lend a helping hand in which to assist these small 
businesses in staying afloat if we are able.   Sometimes 
blessings come in small packages. 
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By Kathy Bowen Stolz

Greyden Building Group’s Sergio Salazar loves doing 
complicated projects that allow him to use the knowledge 
gained from his 17 years of building and his degree in 
civil engineering. The challenge that comes from building 
high-end custom homes is a good fit for this Texas A&M 
graduate. 

“I am always accepting new challenges, always looking 
to grow while learning new processes,” said Sergio, who 
will be certified as a graduate master builder by the Greater 
Houston Builders Association in 2021. He will be building 
two ultra-modern “Miami-style” homes that used metal 
beams in their cantilevered structure next year also. 

His latest challenge is expanding and rebranding his 
company. He started Greyden Building Group in 2019 
when the focus of his original company, Calidad Builders, 
shifted to high-end production town homes. Greyden 
Building Group is his brand for exclusive custom homes. 
He created the company’s name by combining the names of 
his young sons, Greyson and Aiden.

“Ideally, we want to grow Greyden to do projects that 

Salazar Expands with Greyden Building Group

we’re excited about. As Greyden we build in the $600,000 
- $900,000 price range. We’re really good at building for 
$160/sq. ft., but some larger projects come in at $200 sq. ft.  
However, we built a 7,000-sq.-ft. home in Richmond where 
we were able to get the cost down to $135/sq. ft. because 
bedrooms cost much less than kitchens and bathrooms to 
build.”

Sergio said many of his clients are first-time custom home 
buyers who have been living in a nice production house 
that’s paid off but are tired of living in a house only five 
feet from their neighbors in a subdivision where the exact 
same house is just down the street. Those clients usually 
want to build on acreage of more than one acre, which 
often puts them in the Richmond or Montgomery areas. 

“We like working in the city, but we will build anywhere in 
greater Houston,” he stated.

Nowadays Salazar is spending more time in sales than 
he did when Calidad Builders was his only company. 
Thankfully, sales is his favorite part of the business. 
To handle the increased workload, he’s added Richard 



5

Higginbotham as office manager in addition to long-time 
associates Juan Ortiz, project manager, and Heriberto 
Ramirez, site supervisor. 

Although his staff now directly supervises the building 
process, Sergio still does quality control twice a week 
because he likes seeing the actual production of a home. 
“My greatest reward is creating something from nothing. 
I like seeing a project come to life from the ground up. I 
love going to see a foundation poured. In two months you 
can see the foundation, then the framing and the structure 
taking life.”

When he realized that he was spending more time with 
clients choosing their fixtures than building, he hired 
Georgiana Klassen as his staff decorator. “Georgiana has 
been in the business for 17 years, working for another 
builder. 

“Custom home clients don’t want to pick everything out 
before starting production. They want to see how things fit 
first. Georgiana spends hours upon hours with our clients, 
discussing fixtures and going to showrooms to make 
selections,” he continued. 

Sergio noted that most of the time his clients come to him 
with a set of plans. Although clients may spend two years 
with the architectural plans, they often don’t realize how a 
wall or window placements or the width of door openings 
can have an impact. 

Continued on page 6
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To contact Greyden Building Group,  
call 713-201-8626 or  

email angela@greydenbuildinggroup.com or  
visit www.greydenbuildinggroup.com. 

The mailing address is  
6601 Cypresswood Drive Suite 126, Spring, TX 77379.

“Storage is a big issue right now. Homebuyers are trying 
to gain three inches of closet space wherever they can or to 
put a storage space under the stairs. When Georgiana walks 
the job site with the clients, she can help them find that 
extra storage space. I trust her.”

One of the elements that sets Greyden Building Group 
apart from its competitors is its approach to change orders, 
according to its president. “Other builders bid low and then 
make money on change orders. We only charge 3-5 percent 
on change orders. 

“Greyden will keep you in budget. We try to be up front 
about as many possibilities as possible. We stick to the 
price and work within the budget. We try to be very honest, 
very transparent,” Salazar said.

This approach seems to be working for Greyden Building 
Group’s word-of-mouth referrals. Many of the company’s 
referrals come from architects and mortgage brokers who 
steer potential clients to the company because they see 
satisfied customers. “We are able to close all of our loans 
[unlike many other builders]. We have a good reputation 
with mortgage brokers,” Sergio affirmed.

Greyden also has a good reputation among its clients. “We 
try to put ourselves in the shoes of our clients, to treat 
customers as we would want to be treated,” Salazar stated. 

“We really enjoy helping people and working with clients 
to build their custom home.”

Angela Varela Salazar, the company’s human resources and 
marketing director (and Sergio’s wife), agreed.  “We go 
above and beyond for our clients. We believe in doing unto 
others.”

She added, “Sergio is a very honest person. You’re going to 
feel very comfortable with Sergio building your home. No 
question is a dumb question. He built my home when I was 
a young single mom, and I found him very easy to work 
with.” 

Sergio added, “It [our philosophy] really shows in how 
we’re treated at the end. We become good friends with our 
clients because we spend so much time with them. We get 
invited to their Super Bowl and birthday parties. We’re not 
just in the building business for the money. We’re in it for 
the clients’ best interests. It’s very rewarding.”

Continued from page 5
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AIG Mirror & Glass, LLC

“When It Comes To 
Custom Service, 

Experience, Integrity, 
Knowledge And Workmanship . . .

We Are Unrivaled In �e Glass Industry.”
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281-995-3819
email ac.aigproductions@gmail.com

5943 Hwy. 159 West, Bellville, TX 77418
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Southern Legacy Building Group  
Proven, Tried and True 

By Kathy Bowen Stolz

Southern Legacy Building Group’s co-owners, Brett 
Chamberlain and Jeff Smith, keep up-to-date with 
technology, but their approach is that it must be proven, 
tried and true before they install it in one of their custom 
homes. 

Chamberlain noted that they advise clients not to make 
a big investment in huge technology systems that may 
become antiquated. Not too long ago homes may have 
contained five miles of wiring for a cost of $100,000 for a 
home automation system. Nowadays the same system can 
operate on WiFi and cost less than 70 percent. He expects 
whole-home battery back-up power to advance soon to 
make it affordable and dependable, but for now it’s not 
proven, tried and true. 

The same can be said of the partners themselves. With a 
combination of more than 50 years building homes, they 
too are proven, tried and true.

Both learned the business working for production builders 
before going to work for custom builders and then on their 
own as independent builders. They met about 10 years 
ago and joined forces five years ago. “Becoming partners 
allowed us to take on more work and divide and conquer. 
Two guys can do the work of three and tackle more 
projects. Our partnership has allowed us to grow and to 
accept more opportunities,” Brett said. 

With their company headquartered in Magnolia, their 
personal homes’ locations have allowed Southern Legacy 
to expand its territory from North Houston into the Hill 
Country. With Brett located in Spring and Jeff in Horseshoe 
Bay, they live three hours apart. In general, Brett oversees 
the projects in the Houston area, and Jeff oversees the 
projects in the Hill Country, all the way to Austin. The 
distance isn’t a hindrance, thanks to email, texting and 
Jeff’s remote office.
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Southern Legacy Building Group constructs five or six 
custom homes a year, with its “sweet spot” in the $650,000 
- $2 million and 3,000 - 10,000 sq. ft. range. It is a full-
service firm that offers additions, extensions, restorations 
and light commercial construction. 

“We’re always looking out for the clients, helping them cut 
costs or save costs to stay within their budget. We like to 
meet with the clients before they meet with their architect 
to make sure their design and budget are meshing together. 
We also like to attend every architect meeting, if possible, 
to make sure they stay on track and help them build a home 
that fits their lifestyle while also being an efficient use of 
space. We don’t want them to overbuild or underbuild for 
their area, but to make a good investment in their home and 
in us,” Chamberlain stated. 

“Our clients get to know us on a personal level. They 
know we’re honest, genuine people. We get to be their 
friend. They like to be told the truth, which helps us 
with our referrals,” which come from word-of-mouth 
recommendations and their community involvement in 
church and kids’ activities, he continued. 

Building just about any style the client wants, the Southern 
Legacy partners build homes, not houses, with their 

Continued on page 10

F I B E R G L A S S  |  B I B S  |  S P R A Y  F O A M   |  B L O W N  R E M O V A L

R E S I D E N T I A L  |   C O M M E R C I A L   |   R E T R O F I T  |   M U L T I - F A M I L Y

A Great Time to Focus Your Vision on
RISK MANAGEMENT

HOME
O F  T E X A S

• A Texas Warranty Designed for 
Texas Builders

• 10 Year New Home Warranties
• Manage Builder Liability
• Eff ective Complaint Handling 

Process Includes Free Mediation
• Excellent Marketing Tool
• Options for General Liability, 

Builder’s Risk and More

Call HOME for Options 
on New Home Warranties and 

General Liability Insurance

LET US HELP YOU 
SEE MORE CLEARLY 

WHEN IT COMES TO PROTECTING 
YOUR BOTTOM LINE

Diana Gomez 
512.585.1909

diana.gomez@homeoftexas.com
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approached business the same way – a handshake is as 
good as a man’s word and that a man is only as good as his 
handshake.

That’s the kind of policy proven, tried and true builders 
make.

projects mostly on an acre or larger lot. Brett said they will 
use an interior designer’s services to keep the integrity of 
the home design intact. 

He said the partners take pride in their post-closing service. 
“We look upon our clients as customers for life. We are 
there to take care of them, whether the problem is covered 
under warranty or not.”

Brett Chamberlain and Jeff Smith chose the name 
Southern Legacy because both men are multi-generational 
Southerners and multi-generational Texans. Both 

Continued from page 9

For more information, contact Southern Legacy 
Building Group by calling 281-660-4346, by emailing 
southernlegacybuilding@gmail.com or by visiting 
www.slbgllc.com. The office is located at 6315-B FM 
1488, Suite 107, Magnolia, TX 77354. 
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When you first meet Debbie Pakzaban, one is 
struck by her mischievous eyes and dazzling 
personality. She is just happy, and it shows not 
only on her face and in her demeanor, but in 
her art.  She calls it “happy art” and it is, bright 
colors in her abstracts and beautiful flowers in 
her transitional photorealism pieces and portraits.  

Debbie describes her abstracts as art of 
“geometrical forms and vehicles for color, whose purpose is to invoke a 
sense of whimsy.” In her flowers and more realistic pieces, it’s a sense 
of permanence. She loves and appreciates beauty and surrounds herself 
with it. 

Debbie trained at The Glassell School of Art in the Museum district in 
Houston; however, she is mostly a self-taught artist through trial and error.

An image appears in her mind: but sometimes that vision changes as she 
layers the paint. She isn’t afraid to experiment or deviate from her original 
thought. She is proficient in both oil and acrylic. Whatever it is she is 
painting, her main goal for the viewer is to see a state of happiness.  That’s 
one reason she chooses her colors carefully.  Each color or layer is meant 
to spark the viewers’ emotions: but the feeling happiness is always in the 
forefront in her mind, like a mixture of Mother Goose and pure whimsy. 

Debbie’s inspiration comes from a variety of places. Sometimes, it’s an 
image that catches her eye like the flowers, which she photographs and 
then translates onto a canvas, and other times she’s inspired from dreams 
or her subconscious. 

If you go to Debbie’s impressive body of work on her Instagram gallery, 
it’s pretty clear to see her style.  It’s not often that artists have an array of 
talent like Debbie possesses.  Generally, one particular style is what one 
sees in an artist’s work.  Gauguin had a different style than Monet as did 
van Gogh’s work did from Michelangelo.  It was easy for one to instantly 
tell each artist from another; but with Debbie’s it is always a pleasant 
surprise. Her pieces are so eye catching that the viewer can stand in front 
of a piece for what might seem like a nano-second when in reality ten 
minutes have passed. 

One always finds various images in her acrylics and they are never the 
same image.  One might think “now I understand” and then move three 
feet to right or left and see something puzzling and very different from the 
initial mental image.  

Her pieces always have an air of mystery to them that speak volumes about 
her whimsical state of mind, which is like a world of beautiful, positive 
fairies dance flying around in her brain.  Seeing her work is like living at 

By Mary Lynn Mabray, ASID

Debbie Pakzaban 
Art With A Smile
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Santa’s workshop at the North Pole, twenty-four–seven.  

She is also, passionate about other artist’s work and often 
showcases them on her Instagram page. She goes out of 
her way to help people and show them how much she 
appreciates their gifts.  Recently, while others were calling 
to defund the police, Debbie was in her kitchen making 
dozens and dozens of cookies to drop off at Houston police 
precincts to let them know them know they are a valued 
part of our community. 

Debbie is married to a neurosurgeon and has two beautiful 
daughters who are the joy of her life.  You can contact 
Debbie through Jack Meier Galleries or DM her on 
Instagram.

Her art can be seen at Jack Meier Galleries or at Natalie 
Walls eclectic booth at MIA in the Houston Design 
Center. She loves commissions and working with interior 
designers.

About the Author
Mary Lynn Mabray, ASID, is an 
interior designer with 25 years of 
expertise. She may be contacted at 
713-203-4047 or at  
www.MaryLynnInteriorDesign.com.
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Located in Dallas Texas, the Design Lab at Isenberg 
Faucets earned a stellar reputation for innovative, 
functional design and a mission to bring the home 
remodeling community a full range of the most cutting-
edge, conceptual plumbing products.  The Isenberg team 
has delivered several timely product enhancements to 
improve the function and cleanliness of the kitchen. 

INDOOR HERB GARDEN 
The ingenious Herb Garden is a self-watering system 
that brings the beauty and freshness of live plants into 
the kitchen. Indoor gardening is a “growing” trend, and 
Isenberg makes it easy to enjoy fresh herbs literally within 
arm’s reach. Individual planters are paired with a watering 
system and attached with a quick-release valve that is 
covered when not in use. This is a wonderful addition 
to the kitchen on many levels – the lovely visual of 
green plants, the aromatic smells of fresh herbs, and the 
satisfaction of self-sufficiency while cooking. 

TRENDING TECHNOLOGY 
Keeping the sink clean is an important part of kitchen 
hygiene. Isenberg’s new Sink Basin Sprayer goes beyond 
the traditional kitchen faucet and incorporates handy 
sprayers along the sink’s upper perimeter. The multi-
directional nozzles feature sensor activate zones that 
operate in different modes – one for flushing the walls of 

Welcome To The Kitchen Of The Future

By Linda Jennings

Forward-thinking kitchen product designs for hardworking spaces

the sink for a quick and easy rinse, while the other is for 
rinsing produce with a 360-degree wash. The system is 
simple to operate and can make such a difference with daily 
chores of cooking and cleaning. 

SANITIZING SINK 
Isenberg elevates the cleaning possibilities in the kitchen 
with their new UV Sanitizer. This amazing system 
harnesses the power of ultraviolet light to efficiently kill 
harmful bacteria on dishes, cutlery, and even fresh fruits 
and veggies. Designed to function within the sink, this 
impressive product uses magnetic pogo pins built into the 
sink along with UV lights on the removable lid. The unit is 
self-operating when the lid is closed to provide maximum 
sanitation, and it lights up to signal cleaning status alerts. 

Self-watering Herb Garden

Hygienic Sink Basin Sprayer

UV Sanitizer
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Smart Faucet Control

With today’s ongoing emphasis on germ avoidance, the 
UV Sanitizer is an essential addition to the kitchen with 
potential health benefits that will impact the whole family.

SMART FAUCET 
Another notable from Isenberg Design Lab is their Smart 
Faucet Control that brings simple touch functionality to 
all aspects of water flow. Users operate the faucet through 
preset membrane switch buttons and an easy-to-read LCD/
OLED display with gesture controls. The Smart Faucet 
Control provides impressive operation over every aspect of 
water function, including volume, temperature, pressure, 
and even filter status. This faucet is a smart choice for 
busy kitchens with multiple chefs or multigenerational 
households where avoiding potential scalding is a priority. 

For more information visit: Isenbergfaucets.com
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By Melissa Rubin 

While the 2021 NAHB International Builders’ Show® 
(IBS) has indeed transitioned to a virtual event, the 
incredible and exclusive IBS opportunities that attendees 
have come to expect from the in-person event, will still 
exist and even expand to connect the home building 
industry together, online, during the IBSx Virtual 
Experience (IBSx), February 9-12, 2021.

IBSx will introduce, showcase, and display the must-have 
new products, tech and innovations that savvy builders, 
remodelers and other residential construction industry pros 
will want to include in their upcoming projects. The latest 
trends, insights, tips, and best practices, will all be available 
and at your fingertips – offering you everything you need to 
wow your customers.

“Imagine having the Builders’ Show at your disposal? 
Literally ‘on demand’ on your laptop at home or even in 
your pocket on your smartphone while you are on the go, 
at work or wherever,” said Duane Bickett, Owner, Bickett’s 
Construction. “Attendees will be able to participate in 

IBSx Registration Now Open

education when it’s convenient for them. Combine that 
with all the demos, new product exhibits, tons of clickable 
features, one-on-one interactions, live sessions and more.”

IBSx highlights: 
Live chat. Beyond browsing, and just like the in-person, 
attendees will be able to chat one-on-one with exhibitors 
to introduce themselves, make deals or simply get more 
information about products and services.

Meeting requests. Easily locate exhibitors using a 
searchable, and easy to navigate directory, with the option 
to setup meetings. You will even be able to connect with 
other attendees to grow your network.

On-demand education. While live education sessions and 
real-time Q&A with speakers will still be a part of IBSx, 
attendees will also have the option to stream sessions and 
learn topics on their own time (pausing to take detailed 
notes highly encouraged).

New Products. Cut to the chase and locate all the newly 
launched products entering the market with an exclusive, 
specially curated virtual pavilion.

Start Up Zone. This is where the most exciting products 
and promising businesses in the residential construction 
industry will be featured, all vying for the title of “Most 
Innovative Startup”.

“New products to bring back to your clients to keep your 
projects on the cutting-edge of design and affordability. 
Hours of experts sharing their best practices and secrets. 
Never before has so much been offered at this price,” 
remarked Duane.

Joining us at IBSx is critical to your business success, and 
the affordable price is yet another reason to take advantage 
of this opportunity. During IBSx, you’ll explore real ideas 
and leave with the real, actionable solutions you need to 
be competitive and grow your business. Starting early-bird 
registration rates are FREE for NAHB members and $50 
for non-members. Learn more and register today!
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